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e-Value

¥ is calculated and

delivered through our online
platform. No downloads or
installation required!

Measured in real time on our online platform, the & processes
your Efficiency & Engagement scores and proposes concrete
actions for improvement —-A user-friendly exercise that will drive
the ongoing optimization of your social media investment.

Once you log on to online, our custom APIs will collect data from your social media
accounts (Facebook, Twitter, YouTube and Google Analytics for Blogs). Our proprietary
algorithm will calculate your Engagement and Efficiency scores, our Artificial
Intelligence software will benchmark your score, and finally our knowledge base

will propose some specific actions to optimize your social media performance.

www.socialmediaefficiency.com
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Top priority indicated for 2011 is obtaining Measurements (48%)
of social media investments.

Being able to measure the efficiency of your social media investments is vital in order
to optimize your efforts and to achieve your business goals.

In a survey of 140 social strategists by Altimeter, accountability reigns supreme,
with respondents indicating that the greatest challenge for increasing investments
and driving social and digital marketing success is “Measurement and ROI" (42%]).
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The online dashboard provides managers with the
necessary data for their social media investment decisions
at a glance.Top priority indicated for 2011 is obtaining
Measurements (48%) of social media investments.
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Tom Liacas - VP social media

tom.liacas(dpartadialogue.com

www.partadialogue.com
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